VOLUME NoO. 9 (2018), ISSUE No. 11 (NOVEMBER) ISSN 0976-2183

INTERNATIONAL JOURNAL OF RESEARCH IN
COMMERCE & MANAGEMENT

k3

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
Indexed & Listed at:
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S:A., Cabell's Directories of Publishing Opportunities, U.S:Al Google Scholar,
Indian Citation Index (IC1). U-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)].
Index Copernicus Publishers Panel, Poland [iifilCINENSIOHSI0oN2002) &
Circulated all over the world & Google has verified that scholars of more than 6185 Cities in 195 countries/territories are visiting our journal on regular basis.
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI — 135 003, Yamunanagar, Haryana, INDIA

http://ijrcm.org.in/




VOLUME NO. 9 (2018), ISSUE NO. 11 (NOVEMBER)

ISSN 0976-2183

CONTENTS

REQUEST FOR FEEDBACK & DISCLAIMER

Sr. Page
No. TITLE & NAME OF THE AUTHOR (S) No.
1. |EFFECT OF FIRM INDUSTRY TYPES ON THE LEVEL OF CORPORATE| 1
SOCIAL RESPONSIBILITY DISCLOSURES IN NIGERIA
OYEKAN SAMUEL ASHOGBON, Dr. OLUOCH J. OLUOCH & Dr. TABITHA
NASIEKU

2. |ATTITUDE OF OFFICIALS OF THE PHWCS TOWARDS THE VARIOUS| 7
SCHEMES IN ERODE DISTRICT
K. MOHAN & Dr. M. THAMARAIKANNAN

3. |STRATEGIC ROLE OF GOVERNMENTS IN FINANCIAL INCLUSION: A| 12
WORLD WIDE DIAGNOSIS
KIRANKUMAR BANNIGOL & Dr. S. G. HUNDEKAR

4. |ANALYZING PRACTICES OF MANAGING RISK IN MICRO FINANCE| 17
INSTITUTIONS USING PRINCIPAL COMPONENT ANALYSIS — A CASE OF
TELANGANA STATE
PAGADALA SUGANDHA DEVI

5. |TO ANALYSE THE EFFECTIVENESS OF E-NEGOTIATION WITH FACE-TO-| 22
FACE NEGOTIATION
K.N. SURESH KUMAR

24

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT

http://ijrcm.org.in/

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories




VOLUME NO. 9 (2018), ISSUE NO. 11 (NOVEMBER) ISSN 0976-2183

CHIEF PATRON
Prof. (Dr.) K. K. AGGARWAL
Chairman, Malaviya National Institute of Technology, Jaipur
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India)
Chancellor, K. R. Mangalam University, Gurgaon
Chancellor, Lingaya’s University, Faridabad
Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar

FOUNDER PATRON
Late Sh. RAM BHAJAN AGGARWAL
Former State Minister for Home & Tourism, Government of Haryana
Former Vice-President, Dadri Education Society, Charkhi Dadri
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani

CO-ORDINATOR,
Dr. BHAVET
Former Faculty, Shree Ram Institute of Engineering & Technology, Urjani

ADVISOR
Prof. S. L. MAHANDRU
Principal (Retd.), Maharaja Agrasen College, Jagadhri

EDITOR
Dr. NAWAB ALI KHAN
Professor & Dean, Faculty of Commerce, Aligarh Muslim University, Aligarh, U.P.

CO-EDITOR.

Dr. G. BRINDHA
Professor & Head, Dr.M.G.R. Educational & Research Institute (Deemed to be University), Chennai

EDITORIAL ADVISORY BOARD
Dr. A SAJEEVAN RAO
Professor & Director, Accurate Institute of Advanced Management, Greater Noida
Dr. CHRISTIAN EHIOBUCHE
Professor of Global Business/Management, Larry L Luing School of Business, Berkeley College, USA
Dr. JOSE G. VARGAS-HERNANDEZ
Research Professor, University Center for Economic & Managerial Sciences, University of Guadalajara, Gua-
dalajara, Mexico
Dr. M. N. SHARMA
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal
Dr. TEGUH WIDODO
Dean, Faculty of Applied Science, Telkom University, Bandung Technoplex, JI. Telekomunikasi, Indonesia
Dr. M. S. SENAM RAJU
Professor, School of Management Studies, 1.G.N.O.U., New Delhi
Dr. KAUP MOHAMED
Dean & Managing Director, London American City College/ICBEST, United Arab Emirates

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT iii

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
http://ijrcm.org.in/




VOLUME NO. 9 (2018), ISSUE NO. 11 (NOVEMBER) ISSN 0976-2183

Dr. D. S. CHAUBEY
Professor & Dean (Research & Studies), Uttaranchal University, Dehradun
Dr. ANIL K. SAINI
Professor, Guru Gobind Singh Indraprastha University, Delhi
Dr. ARAMIDE OLUFEMI KUNLE
Dean, Department of General Studies, The Polytechnic, Ibadan, Nigeria
Dr. SYED TABASSUM SULTANA
Principal, Matrusri Institute of Post Graduate Studies, Hyderabad
Dr. MIKE AMUHAYA IRAVO
Principal, Jomo Kenyatta University of Agriculture & Tech., Westlands Campus, Nairobi-Kenya
Dr. NEPOMUCENO TIU
Chief Librarian & Professor, Lyceum of the Philippines University, Laguna, Philippines
Dr. BOYINA RUPINI
Director, School of ITS, Indira Gandhi National Open University, New Delhi
Dr. FERIT OLGER
Professor & Head of Division of Management & Organization, Department of Business Administration, Fac-
ulty of Economics & Business Administration Sciences, Mustafa Kemal University, Turkey
Dr. SANJIV MITTAL
Professor & Dean, University School of Management Studies, GGS Indraprastha University, Delhi
Dr. SHIB SHANKAR ROY
Professor, Department of Marketing, University of Rajshahi, Rajshahi, Bangladesh
Dr. SRINIVAS MADISHETTI
Professor, School of Business, Mzumbe University, Tanzania
Dr. ABHAY BANSAL
Head, Department of Information Technology, Amity School of Engg. & Tech., Amity University, Noida
Dr. KEVIN LOW LOCK TENG
Associate Professor, Deputy Dean, Universiti Tunku Abdul Rahman, Kampar, Perak, Malaysia
Dr. OKAN VELI SAFAKLI
Professor & Dean, European University of Lefke, Lefke, Cyprus
Dr. V. SELVAM
Associate Professor, SSL, VIT University, Vellore
Dr. BORIS MILOVIC
Associate Professor, Faculty of Sport, Union Nikola Tesla University, Belgrade, Serbia
Dr. N. SUNDARAM
Associate Professor, VIT University, Vellore
Dr. IQBAL THONSE HAWALDAR
Associate Professor, College of Business Administration, Kingdom University, Bahrain
Dr. MOHENDER KUMAR GUPTA
Associate Professor, Government College, Hodal
Dr. ALEXANDER MOSESOV
Associate Professor, Kazakh-British Technical University (KBTU), Almaty, Kazakhstan
RODRECK CHIRAU
Associate Professor, Botho University, Francistown, Botswana
Dr. PARDEEP AHLAWAT
Associate Professor, Institute of Management Studies & Research, Maharshi Dayanand University, Rohtak
Dr. DEEPANJANA VARSHNEY
Associate Professor, Department of Business Administration, King Abdulaziz University, Saudi Arabia
Dr. BIEMBA MALITI
Associate Professor, School of Business, The Copperbelt University, Main Campus, Zambia

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT iv

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
http://ijrcm.org.in/




VOLUME NO. 9 (2018), ISSUE NO. 11 (NOVEMBER) ISSN 0976-2183

Dr. SHIKHA GUPTA
Associate Professor, Lingaya’s Lalita Devi Institute of Management & Sciences, New Delhi
Dr. KIARASH JAHANPOUR
Research Adviser, Farabi Institute of Higher Education, Mehrshahr, Karaj, Alborz Province, Iran
Dr. SAMBHAVNA
Faculty, I.1.T.M., Delhi
YU-BING WANG
Faculty, department of Marketing, Feng Chia University, Taichung, Taiwan
Dr. MELAKE TEWOLDE TECLEGHIORGIS
Faculty, College of Business & Economics, Department of Economics, Asmara, Eritrea
Dr. SHIVAKUMAR DEENE
Faculty, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga
Dr. THAMPOE MANAGALESWARAN
Faculty, Vavuniya Campus, University of Jaffna, Sri Lanka
Dr. JASVEEN KAUR
Head of the Department/Chairperson, University Business School, Guru Nanak Dev University, Amritsar
SURAJ GAUDEL
BBA Program Coordinator, LA GRANDEE International College, Simalchaur - 8, Pokhara, Nepal
Dr. RAJESH MODI
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia
Dr. BHAVET
Former Faculty, Shree Ram Institute of Engineering & Technology, Urjani

FORMER TECHNICAL ADVISOR,

AMITA

FINANCIAL ADVISORS
DICKEN GOYAL
Advocate & Tax Adviser, Panchkula
NEENA
Investment Consultant, Chambaghat, Solan, Himachal Pradesh

LEGAL ADVISORS
JITENDER S. CHAHAL
Advocate, Punjab & Haryana High Court, Chandigarh U.T.
CHANDER BHUSHAN SHARMA
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri

SUPERINTENDENT
SURENDER KUMAR POONIA

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT v

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
http://ijrcm.org.in/




VOLUME NO. 9 (2018), ISSUE NO. 11 (NOVEMBER) ISSN 0976-2183

CALL FOR MANUSCRIPTS

We invite unpublished novel, original, empirical and high quality research work pertaining to the recent developments & practices in the areas of Com-
puter Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; Economics;
Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; Corporate Gov-
ernance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting Theory & Practice;
Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic Development; Economic History;
Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial Organization; International Economics
& Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; Demography: Development Planning; Development
Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public Policy Economics; Real Estate; Regional Economics;
Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax Accounting; Advertising & Promotion Management;
Management Information Systems (MIS); Business Law; Public Responsibility & Ethics; Communication; Direct Marketing; E-Commerce; Global Business;
Health Care Administration; Labour Relations & Human Resource Management; Marketing Research; Marketing Theory & Applications; Non-Profit Or-
ganizations; Office Administration/Management; Operations Research/Statistics; Organizational Behavior & Theory; Organizational Development; Pro-
duction/Operations; International Relations; Human Rights & Duties; Public Administration; Population Studies; Purchasing/Materials Management; Re-
tailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic Management Policy; Technology/Innovation; Tourism & Hospitality; Transpor-
tation Distribution; Algorithms; Artificial Intelligence; Compilers & Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer
Graphics; Computer Organization & Architecture; Database Structures & Systems; Discrete Structures; Internet; Management Information Systems; Mod-
eling & Simulation; Neural Systems/Neural Networks; Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Pro-
gramming Languages; Robotics; Symbolic & Formal Logic; Web Design and emerging paradigms in allied subjects.

Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format
after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).

GUIDELINES FOR SUBMISSION OF MANUSCRIPT

1. COVERING LETTER FOR SUBMISSION:
DATED:

THE EDITOR
IJRCM

Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF

(e.g. Finance/Mkt./HRM/General Mgt./Engineering/Economics/Computer/IT/ Education/Psychology/Law/Math/other, please
specify)

DEAR SIR/MADAM

Please find my submission of manuscript titled * ’ for likely publication in one of
your journals.

I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published anywhere in any language
fully or partly, nor it is under review for publication elsewhere.

| affirm that all the co-authors of this manuscript have seen the submitted version of the manuscript and have agreed to inclusion of
their names as co-authors.

Also, if my/our manuscript is accepted, | agree to comply with the formalities as given on the website of the journal. The Journal has
discretion to publish our contribution in any of its journals.

NAME OF CORRESPONDING AUTHOR

Designation/Post*

Institution/College/University with full address & Pin Code

Residential address with Pin Code

Mobile Number (s) with country ISD code

Is WhatsApp or Viber active on your above noted Mobile Number (Yes/No)

Landline Number (s) with country ISD code

E-mail Address

Alternate E-mail Address

Nationality

* i.e. Alumnus (Male Alumni), Alumna (Female Alumni), Student, Research Scholar (M. Phil), Research Scholar (Ph. D.), JRF, Research Assistant, Assistant
Lecturer, Lecturer, Senior Lecturer, Junior Assistant Professor, Assistant Professor, Senior Assistant Professor, Co-ordinator, Reader, Associate Profes-

sor, Professor, Head, Vice-Principal, Dy. Director, Principal, Director, Dean, President, Vice Chancellor, Industry Designation etc. The qualification of
author is not acceptable for the purpose.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT Vi

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
http://ijrcm.org.in/




VOLUME NO. 9 (2018), ISSUE NO. 11 (NOVEMBER) ISSN 0976-2183

10.
11.

NOTES:

a) The whole manuscript has to be in ONE MS WORD FILE only, which will start from the covering letter, inside the manuscript. pdf.
version is liable to be rejected without any consideration.

b) The sender is required to mention the following in the SUBJECT COLUMN of the mail:

New Manuscript for Review in the area of (e.g. Finance/Marketing/HRM/General Mgt./Engineering/Economics/Computer/IT/
Education/Psychology/Law/Math/other, please specify)

c) Thereis no need to give any text in the body of the mail, except the cases where the author wishes to give any specific message
w.r.t. to the manuscript.

d) The total size of the file containing the manuscript is expected to be below 1000 KB.

e) Only the Abstract will not be considered for review and the author is required to submit the complete manuscript in the first
instance.

f)  The journal gives acknowledgement w.r.t. the receipt of every email within twenty-four hours and in case of non-receipt of
acknowledgment from the journal, w.r.t. the submission of the manuscript, within two days of its submission, the corresponding
author is required to demand for the same by sending a separate mail to the journal.

g) The author (s) name or details should not appear anywhere on the body of the manuscript, except on the covering letter and the
cover page of the manuscript, in the manner as mentioned in the guidelines.

MANUSCRIPT TITLE: The title of the paper should be typed in bold letters, centered and fully capitalised.

AUTHOR NAME (S) & AFFILIATIONS: Author (s) name, designation, affiliation (s), address, mobile/landline number (s), and email/al-
ternate email address should be given underneath the title.

ACKNOWLEDGMENTS: Acknowledgements can be given to reviewers, guides, funding institutions, etc., if any.

ABSTRACT: Abstract should be in fully Italic printing, ranging between 150 to 300 words. The abstract must be informative and eluci-
dating the background, aims, methods, results & conclusion in a SINGLE PARA. Abbreviations must be mentioned in full.

KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic
order separated by commas and full stop at the end. All words of the keywords, including the first one should be in small letters, except
special words e.g. name of the Countries, abbreviations etc.

JEL CODE: Provide the appropriate Journal of Economic Literature Classification System code (s). JEL codes are available at www.aea-
web.org/econlit/jelCodes.php. However, mentioning of JEL Code is not mandatory.

MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It should be free
from any errors i.e. grammatical, spelling or punctuation. It must be thoroughly edited at your end.

HEADINGS: All the headings must be bold-faced, aligned left and fully capitalised. Leave a blank line before each heading.
SUB-HEADINGS: All the sub-headings must be bold-faced, aligned left and fully capitalised.
MAIN TEXT:

THE MAIN TEXT SHOULD FOLLOW THE FOLLOWING SEQUENCE:

INTRODUCTION

REVIEW OF LITERATURE
NEED/IMPORTANCE OF THE STUDY
STATEMENT OF THE PROBLEM
OBJECTIVES

HYPOTHESIS (ES)

RESEARCH METHODOLOGY
RESULTS & DISCUSSION

FINDINGS
RECOMMENDATIONS/SUGGESTIONS
CONCLUSIONS

LIMITATIONS

SCOPE FOR FURTHER RESEARCH
REFERENCES
APPENDIX/ANNEXURE

The manuscript should preferably be in 2000 to 5000 WORDS, But the limits can vary depending on the nature of the manuscript.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT Vii

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories

http://ijrcm.org.in/




VOLUME NO. 9 (2018), ISSUE NO. 11 (NOVEMBER) ISSN 0976-2183

12. FIGURES & TABLES: These should be simple, crystal CLEAR, centered, separately numbered & self-explained, and the titles must be
above the table/figure. Sources of data should be mentioned below the table/figure. It should be ensured that the tables/figures are
referred to from the main text.

13. EQUATIONS/FORMULAE: These should be consecutively numbered in parenthesis, left aligned with equation/formulae number placed
at the right. The equation editor provided with standard versions of Microsoft Word may be utilised. If any other equation editor is
utilised, author must confirm that these equations may be viewed and edited in versions of Microsoft Office that does not have the
editor.

14. ACRONYMS: These should not be used in the abstract. The use of acronyms is elsewhere is acceptable. Acronyms should be defined
on its first use in each section e.g. Reserve Bank of India (RBI). Acronyms should be redefined on first use in subsequent sections.

15. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised
references in the preparation of manuscript and they may follow Harvard Style of Referencing. Also check to ensure that everything
that you are including in the reference section is duly cited in the paper. The author (s) are supposed to follow the references as per
the following:

. All works cited in the text (including sources for tables and figures) should be listed alphabetically.

J Use (ed.) for one editor, and (ed.s) for multiple editors.

. When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc., in chronologically ascending
order.

. Indicate (opening and closing) page numbers for articles in journals and for chapters in books.

. The title of books and journals should be in italic printing. Double quotation marks are used for titles of journal articles, book chapters,

dissertations, reports, working papers, unpublished material, etc.
. For titles in a language other than English, provide an English translation in parenthesis.

. Headers, footers, endnotes and footnotes should not be used in the document. However, you can mention short notes to elucidate
some specific point, which may be placed in number orders before the references.

BOOKS
. Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.
. Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.

CONTRIBUTIONS TO BOOKS

. Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited
by David Crowther & Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303.

JOURNAL AND OTHER ARTICLES

. Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Jour-
nal of Urban Economics, Vol. 21, No. 1, pp. 83-104.

CONFERENCE PAPERS

. Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Asso-
ciation, New Delhi, India, 19-23

UNPUBLISHED DISSERTATIONS

. Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra.
ONLINE RESOURCES

. Always indicate the date that the source was accessed, as online resources are frequently updated or removed.

WEBSITES
. Garg, Bhavet (2011): Towards a New Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT viii

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
http://ijrcm.org.in/




VOLUME NO. 9 (2018), ISSUE NO. 11 (NOVEMBER) ISSN 0976-2183
STRATEGIC ROLE OF GOVERNMENTS IN FINANCIAL INCLUSION: A WORLD WIDE DIAGNOSIS
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ABSTRACT

The fascinating term Financial Inclusion today is about Finmarkets that serve more people with many products at a minimum cost. And even the term ‘microfinance’
once related almost exclusively with micro level loans to lower income people, is now increasingly used to refer to a broad array of products (including payments,
savings, and insurance) tailored to meet the particular needs of low-income individuals (World bank,2012). The Governments are increasingly working on wiping
out the financial exclusion, a key challenge is defining roles for government in creating the broader and interconnected ecosystem of market actors needed for safe
and efficient product delivery to the poor. The present paper tries to focus on a) strategies adapted by the different economies (governments) to achieve Financial
Inclusion to a substantial level. b) Success or failure of those attempts c) extent of active participation of Governments in increasing financial inclusion all over world
in selected countries d) Inhibitors and facilitators of financial inclusion in different countries’ governments. Based on the findings of the study, the possible strategies
to be adopted by policy makers or governments are also discussed.

KEYWORDS

financial inclusion, government, ecosystems, financial exclusion.

JEL CODES
GO0, G21, G28, 000.

1. INTRODUCTION

he stark reality is that, most poor people in world still lack access to sustainable financial services, whether it is savings, credit or insurance. The great
mchallenge before us is to address the constraints that exclude people from full participation in the financial sector. Together, we can and must build inclusive

financial sectors that people improve their lives.”

- Former UN Secretary, General Kofi Annan
An all time access to finance by poor and vulnerable group is a prerequisite for social inclusion and poverty reduction. Financial Inclusion today is about Finmarkets
that serve more people with many products at a minimum cost. And even the term ‘microfinance’ once related almost exclusively with micro level loans to lower
income people, is now increasingly used to refer to a broad array of products (including payments, savings, and insurance) tailored to meet the particular needs
of low-income individuals (World bank,2012). One of the prime objectives of financial inclusion is to extend the scope of activities of the organized financial system
to include within its ambit people with low incomes. And through graduated credit, the attempt must be to lift the poor from one level to another so that they
come out of poverty.
The 2014 Global Financial Development Report (World Bank, 2014) identifies primarily four major forms of financial exclusion, which are classified into voluntary
and involuntary exclusion.
FIGURE 1: FINANCIAL EXCLUSION
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Source: Adopted from World Bank (2014)
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In case of voluntary exclusion segment of the population or firms that choose not to use financial services mainly because they do not need those services due to
the lack of promising projects 3 or because of cultural or religious reasons. Since this self-exclusion is not a direct effect of market failure, little can be done to
address it. Of course, there is always room for improvement, by increasing, for example, financial literacy or encouraging the entry of specialized financial institu-
tions that offer financial products tailored to meet cultural and religious requirements. From a macroeconomic viewpoint, this exclusion is driven by a lack of
demand. In this case some individuals or firms may be involuntarily excluded from the financial system because they do not have sufficient income or, in the case
of the credit markets, have an excessive lending risk profile. This type of involuntary exclusion is also not the result of market failure. A second category of invol-
untarily excluded entities consist of the segment of individuals and firms that are denied financial services as a result of government failures or market imperfec-
tions.

A fine definition of financial inclusion should, therefore, be closely intimated with the minimization of financial exclusion arising from market or government
failures. However, distinguishing between the four categories of exclusion listed in Figure 1 is not straightforward. Information on each category may be obtained
from user-side surveys, such as the World Bank’s Global Financial Inclusion (Global Findex) database. However, since survey-based data are costly to collect, there
is no guarantee that such data can be made available to users with a reasonable frequency.

The present paper studies about a) strategies adapted by the different economies (governments) b) Success or failure of those attempts c) extent of active partic-
ipation of Governments in increasing financial inclusion all over world in selected countries d) Inhibitors and facilitators of financial inclusion in different countries’
governments. The sources being World Bank reports and some expert’s opinions, RBI reports, journals and Newspaper articles etc.

2. BACKGROUND OF THE RESEARCH

Financial inclusion strategies are considered as road maps of actions, agreed and defined at the national or sub national level that stakeholders follow to achieve
financial inclusion objectives (Financial inclusion strategies, reference framework, by world bank for G20 mexico,2012). An effective implementation of financial
inclusion especially in entire economy requires lot of strategies. Strategies coordinate efforts with the main stakeholders, convince responsibilities among them,
and give clarity in planning of resources by, for example, clarity of definition and prioritizing tasks in Fl. An effective and efficient strategy in fact promotes lot
many required things and there from helps to achieve the targeted goals.

Today world over countries are committing to improving access to and usage of financial services, informed by a fast growing body of country experience and
knowledge. While more than 60 countries have introduced reforms to stimulate an expansion of financial inclusion in recent years, there is an increasing emphasis
on a comprehensive approach with a sequenced package of reforms conducted by a range of relevant actors, leading to more significant improvements in financial
inclusion that are beneficial for new consumers (World Bank Data, 2014).

As per recent data declared by different economies to world bank governments from more than 20 countries have made financial inclusion commitments under
the “Maya Declaration,”? to a) enable a new technology and create a conducive environment that increases access and lowers the cost of financial services b)
integrate, stabilize and set an appropriate regulatory frame work that balances financial inclusion c) integrate consumer protection and empowerment as a pillar
of financial inclusion; and iv) in order to utilize the data available keep an eye on results there on.

! Maya declaration, http://www.afi-global.org/gpf/maya-declaration

3. RESEARCH METHODOLOGY

3.1 LOCATION AND SAMPLING

The study is considering 15 countries of different continents. For strategies aspect few selected governments were only discussed in detail and the sources being
world bank reports, CGAP scholarly articles, Little data books on FI by world bank and Many international publications including financial inclusion data books
published by world bank in association with experts of world.

The analysis of data is made mainly considering the efforts of governments in bringing financial services deprived area/people to the mainstream. Opinion of the
experts in the field is also considered while coming to any conclusion regarding each aspect. In a nutshell, all facets of strategies of different governments are
keenly studied and been analyzed in preparing the paper.

4. CHALLENGES AND STRATEGIES FOR ACHIEVING FINANCIAL INCLUSION BY DIFFERENT ECONOMIES

4.1  An estimated 2.7 billion adults worldwide do not have credit, insurance, or savings with a bank or other formal institution (CGAP and World Bank 2010).
Governments are working hard on achieving financial inclusion. The problem of financial inclusion mostly confines to developing and under developed
economies of the world. The now well-known study presented in Portfolios of the Poor Bangladesh, India, and South Africa use on average eight different
kinds of savings, insurance, payment, and credit instruments throughout the year (Collins, Murdoch, Rutherford, and Ruthven 2009). In Bangladesh, one-
third of households use more than 10 instruments, passing more than US$1,000 through them throughout the year (per capita gross domestic product is
estimated at $1,700). Many instruments are used, put aside, and then taken up anew at a later time. In India, for example, the average low-income house-
hold enters a fresh financial arrangement every two weeks. And most financial instruments are informal—i.e., they are not offered by a financial services
provider with a recognized legal status. [formal” financial services, although all presuppose at least a minimum threshold that the provider should have a
recognized legal status. this includes entities (and, in some countries, even some individuals) with widely varying regulatory attributes, subject to differing
levels and types of external oversight (CGAP 2011b).]
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FIGURE 2: COMMERCIAL CHALLENGES FOR PROVIDERS OF DIFFERENT FINANCIAL PRODUCTS
Shape represents the bulk of time and money invested in the business model; circles represent delivery challenges
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4.2 The recommended world bank strategies on financial inclusion considering some major countries is been analyzed as below -

FIGURE 3: FINANCIAL INCLUSION STRATEGY COMPONENTS
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TABLE 1: FINANCIAL INCLUSION STRATEGY COMPONENTS: OVERVIEW OF MODELS AND EXAMPLES

COMPONENT,
SECTION OF THIS
FRAMEWORK

POTENTIAL COUNTRY COMMITMENT

MODELS

COUNTRY EXAMPLES

Data and Diagnos-
tics, Targets/Objec-

tives, Progress
Monitoring Sec-
tions IV, V, VIl

Stock-taking to in-
form strategy and
targets, and to
monitor targets and
evaluate progress

Collect data, formulate indicators, synthesize recom-
mendations and insights from diagnostics, align tar-
gets and broader objectives.

Align targets for financial inclusion indicators, and
broader objectives, and monitor progress toward
achieving them.

Regulator/, Household/ Enterprise Sur-
veys, Financial Inclusion & Responsible
Finance diagnostics

G20 basic financial inclusion indicators,
supplemented by tailored national indi-
cators

Data: South Africa (FinScope, Financial Con-
sumer Protection report), Kenya (National
Financial Access Survey), India (National
Sample Surveys) Peru (Financial Literacy Sur-
vey), Mexico (comprehensive data ap-
proach)

Financial regulators increasingly track
financial inclusion indicators, e.g., SBS Peru,
RBI India.

Strategy-Building,
strategy-revision
Sections IlI, V, VII
Strategy design or
modification, insti-
tutional structure to
support the strat-
egy

Develop or update a strategy document, whether as
a standalone document or as a component of a
broader financial sector strategy. With buy-in gov-
ernment, regulators, financial sector.

Put in place a cross-agency coordination
structure for supporting and ensuring strategy imple-
mentation.

Ensure that adequate regulatory and supervisory ca-
pacity is in place to implement and monitor reforms
and to ensure that financial inclusion does not lead
to instability or to harmful consumer impacts.

Charters, strategies, action plans, com-
ponents of financial sector strategies.

National platform for coordinating finan-
cial inclusion (e.g., council, task force). A
dedicated financial inclusion unit in regu-
lator or ministry of finance can also lead
reforms.

Indonesia (Financial Inclusion Strategy),
Kenya (Financial Access Partnership), South
(Financial Sector Charter)

Brazil, Mexico (Financial Inclusion Council),
Indonesia, United Kingdom (Financial Inclu-
sion Taskforce), India (Committee on Finan-
cial Inclusion, 2008; Taskforce on MSMEs,
2010)

Public Sector Ac-
tions: Policy, Regu-
lation, Financial In-
frastructure Section
Vi

Commit to introducing policy and legal reforms, and
to developing financial infrastructure, in order to
promote responsible financial inclusion (consistent
with financial integrity and stability priorities), and
enable/stimulate the needed financial sector re-
sponse

Banking agent regulation

Payments systems development, to un-
derpin electronic transactions, use of
technology

Regulation simplifying
procedures for access to finance

Legislation allowing alternative financial
products/ services, and e-money

Promote development of market- infra-
structure  (national IDs, national
switches, credit information systems)

Channel social payments (e.g., benefits),
wages, and procurement through finan-
cial accounts

Financial literacy and consumer protec-
tion initiatives

India, Brazil, Kenya, Mexico

India (special provisions in Know Your Cus-
tomer guidelines, no-frills accounts), Paki-
stan, Colombia, Mexico

Indonesia (Islamic finance and development
of Sharia banking policies) Jordan (leasing
law, secured transactions and land registra-
tion reforms) Philippines (e-money models,
including bank and non-bank)

India (UIDAI)

Brazil (Bolsa Familiar) Mexico (Oportuni-
dades) India (Bihar, health payments)
www.cgap.org/gm/document-
1.9.56703/FN76.pdf

Brazil (consumer framework) Peru (financial
literacy programs to teachers, virtual class-
room website) India (financial literacy pro-
ject launched by RBI)

Private Sector
Actions
Section VII

Financial institutions respond to targets and to the
improved enabling environment and introduce prod-
ucts, delivery mechanisms, and processes that signif-
icantly and responsibly expand financial inclusion.

Development of viable business models for low-in-
come customers is key. Current business models still
limited.

Accessible financial accounts for sav-
ings/payments

Mobile banking products that provide ac-
cess to a broad range of financial services

Microfinance through retailer networks,
SME finance through the supply chain
(also factoring)

Brazil, Canada, India, Indonesia (Ta-
bunganku), Mexico, South Africa (Msanzi ac-
counts), United Kingdom, European Union

Still being developed — several high-profile
examples and a fast-evolving area, e.g.,

Kenya, Tanzania, Haiti

Mexico (NAFIN, Bancomer, Banorte, OXXO)

Implementation
Support Framework
Section VIII

Where demanded, donors and technical partners can
provide technical assistance, data, financing, and
other forms of support to the design and implemen-
tation of financial inclusion strategies.

Technical assistance, data and analysis,
financing, risk-sharing, risk assessment
on financial integrity, capacity-building

Extensive support provided, but neverthe-
less gaps and challenges remain. Compre-
hensive packages of support could be de-
signed in parallel with financial inclusion
strategy design.

4.3 Though we couldn’t give panacea as for as the problem of financial inclusion is speaking yet we may say that financial strength and consumer protection
can be components of an effective financial inclusion strategy. It goes without saying that with an increase in financial services both new customers, and
can make well-informed decisions about how best to manage and use financial services. In addition, since new providers and delivery mechanisms open up
scope for consumer fraud and abuse, proper consumer protection frameworks should be in place. Measures to strengthen consumer protection frameworks
and enforcement, and to raise financial consumer awareness and capability, need to be introduced alongside or as of financial inclusion strategies. Respon-
sible financial inclusion can lead to stronger positive and lower risks at the individual, firm, financial institution, financial sector, and economy levels. Where
consumers are not well protected or unable to make informed decisions about any type of financial service, or where products or institutions are not well
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monitored, the impacts of financial inclusion can be reduced or even negative. This was clearly illustrated by the subprime housing loan crisis in the United
States, the recent payments protection insurance scandal in the United Kingdom, and microcredit repayment crises in India, Morocco, and elsewhere.
Consumer protection and financial capability can be incorporated as pillars of financial inclusion strategies, as “responsible” financial inclusion strategies,
or in parallel. In the case of Brazil, its National Strategy for Financial Education (ENEF) promotes financial education activities that extend beyond financial
inclusion, such as preparing consumers at all income levels for complex financial decisions that they are required to make, such as retirement planning.
Brazil’s strategy is a public-private partnership among four national financial system regulators and supervisors; five ministries and state secretariat; na-
tional, state, and municipal education bodies; and nongovernmental entities. Peru’s Financial Inclusion Strategy, on the other hand, promotes actions to-
ward greater access and usage of financial products and services, complemented with strong consumer protection and financial literacy components, to
help new clients develop the capacity to make informed and responsible financial decisions, reducing the negative effects from potential abuses by financial
service providers.

CONCLUSION

Consensus about the solution to the problem of financial exclusion is not a simple task and it is obvious that one cannot come to any conclusion in one go in this
case. But no doubt novel notions, models and incessant efforts by the different economies (Both the private and public sector) will say ‘bingo’ one day in this case.
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