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ABSTRACT 

Micro Small Medium Enterprises (MSMEs) is a dynamic & Significant role in the country it is providing large scale employment in this paper has covered programmes 

& Schemes for MSMEs sector in India which are schemes implemented directly by the ministry of MSMEs and schemes implemented through national small indus-

tries corporation.  

 

KEYWORDS 
MSMEs, India. 

 

INTRODUCTION 
icro Small & Medium Enterprises (MSMEs) are most dynamic organs of an economy it is creating large scale employment to the country. MSMEs contrib-

ute to exports revenue as well as gross Domestic product to a reasonable extend. MSMEs are help in industrialization of rural and Backward areas. 

Thereby reducing regional imbalances assuring more equitable distribution of national income & wealth. 

 

OBJECTIVES OF THE STUDY 
The study will focus on the following objectives: 

1. To study the introduction of MSMEs. 

2. To study the programmes & Schemes of MSMEs sector in India. 

3. To draw the conclusion. 

 

SCOPE OF THE STUDY 
The study broadly examines the programmes & Schemes of MSMEs in India. 

 

METHODOLOGY 
The required data has been collected using secondary data. 

SECONDARY DATA 

Secondary data are collecting from published annual reports of MSMEs by the Government, handbook of statistics on the Indian economy published by Ministry 

of MSMEs, Reserve Bank of India (RBI), Newspaper, article, thesis and dissertation.  

 

PROGRAMMES AND SCHEMES FOR MSMEs SECTOR IN INDIA 
A. Schemes implemented directly by the Ministry of MSMEs 
Schemes implemented through National Small Industries Corporation: 
1. Khadi Schemes. 

2. NSIC. 

3. Schemes implemented through Khadi & Village Industries Commission. 

4. Schemes under Science & Technology.  

5. Schemes implemented through Coir Board. 

Schemes implemented directly by MSMEs Sector: 
The following below Schemes implemented directly by MSMEs sector which are: 

1. Scheme for Assistance of Training Institutions. 

2. Scheme of Surveys, Studies and Policy Research. 

3. Scheme for International Cooperation. 

4. Market Development Assistance on Production Scheme. 

5. Rajiv Gandhi Udyami Mitra Yojana (RGUMY) 

6. Scheme of Fund for Regeneration of Traditional Industries.  

B. Schemes implemented through National Small Industries Corporation 
The following below schemes implemented through National small industries corporation which are: 

Khadi Schemes: 
1. Insurance for Khadi Artisans. 

2. Scheme for enhancing productivity & Competitiveness of Khadi Industry & Artisans. 

3. Work shed scheme for Khadi Artisans 

Implemented through NSIC: 
1. Marketing Assistance Scheme. 

2. Performance and Credit Rating Scheme 

M
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Implemented through KVIC: 
1. Prime Minister’s Employment Generation Programmes (PMEGP) 

2. Rural Employment Generation Programme (REGP) 

3. Scheme of Fund for Regeneration of Traditional Industries (SFURTI) 

4. Export Incentive Scheme. 

5. Interest Subsidy Scheme. 

Scheme under Science & Technology: 
1. Mahatma Gandi Institute for Rural Industrialization (MGIRI) 

2. S&T formats_for_agreement. 

3. R&D activities under KVIC – Technical Interfaces. 

4. Scheme for “In House Test Laboratory” for Khadi and Village Industries.  

5. Scheme for Implementation of “ISO 9001-2000”. 

6. Scheme for “New R & D Projects”. 

Implemented through Coir Board: 
1. Rejuvenation, Modernisation and Technology Upgradation of the Coir. 

2. Industry 

3. Scheme of Fund for Regeneration of Traditional Industries (SFURTI) 

4. Skill Upgradation and Quality Improvement Scheme. 

5. Science and Technology Scheme. 

6. Export Market Promotion Scheme. 

7. Domestic Market Promotion Scheme. 

8. Trade and Industry Related Functional Support Services Scheme. 

9. Welfare Measures Scheme 

10. Sub-schemes. 

• External Market Development Assistance for the period 2007-08 to 2010-12. 

• Marketing Development Assistance Scheme (Domestic) 

• Personal Accident Insurance Scheme for Coir workers. 

• Schemes implemented by the Office of the DCM (MSME) 

11. National Manufacturing Competitiveness Programme (NMCP) Schemes Under XI Plan. 

12. Micro & Small Enterprises Cluster Development Programme (MSE – CDP). 

13. Credit Linked Capital Subsidy Scheme for Technology Upgradation. 

14. Credit Guarantee Scheme. 

15. ISO 9000/ISO 14001 certification Reimbursement Scheme. 

16. Market Development Assistance Scheme for Micro/Small Manufacturing. 

17. Enterprises/small & Micro exporters (SSI – MDA) 

18. Mini Tool Rooms 

19. Assistance of Entrepreneurship Development Institutes. 

20. Scheme of Micro Finance Programme. 

 

CONCLUSION 
Micro Small Medium Enterprises (MSMEs) is a dynamic & Significant role in the country it is providing large scale employment in this paper has covered pro-

grammes & Schemes for MSMEs sector in India which are schemes implemented directly by the ministry of MSMEs and schemes implemented through national 

small industries corporation.  
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