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INFUSE FLAME TO INDIAN BUSINESS WORLD THROUGH WOMEN ENTREPRENEURS 
 

POOJA 

ALUMNA 

MAHARSHI DAYANAND UNIVERSITY 

ROHTAK 

 
ABSTRACT 

India is shining with the remarkable stories of women. Women entrepreneurs of India stand straight from rest of the mob and are praised for their achievements 

in every field. These women entrepreneurs are decisive, hardworking, determining and willing to take risks. They governed to survive and conquered in tough 

competition with their effort, zeal and determination. Capability to learn quickly from her knowledge, skills, her decisiveness, ability to solve problem, capability to 

lead people, willingness to take risk, knowing how to conquer and lose delightfully are the features of the women entrepreneurs in India. In recent study it is found 

that the Indian women entrepreneurs are creating more wealth than women entrepreneurs’ rest of the world. The fundamental features required for entrepreneurs 

and the fundamental demeanour of Indian women, disclose that, ample capabilities are exist among the Indian female on their enterprising ability. This capability 

is to be identified, brought out and opened for employment in service and production sectors for the growth of the country. 
 

KEYWORDS 
India, women, entrepreneur. 
 

INTRODUCTION 
omen entrepreneurs refer to the female or a group of female who commence and operate a business enterprise. Women entrepreneurs have indulged 

in all the functions in which a male indulged. They should search the potential of commencing new business; taking risks, inception of new innovations, 

leadership, administration and control of enterprise and providing sound coordination in business as a whole. Indian government has explained 

women entrepreneurs as a business/enterprise owned and control by women possessing at least 51% of the capital and providing at least 51% of employment, 

originated in the organization, to women.  

There is increasing graph of women entrepreneurs in almost all the countries of the world. The concealed business capabilities of women have been rising with 

the increasing sensitivity to the position and importance in the society. The hard work, diligence and knowledge of business are the basic causes for women 

entrepreneurs to come ahead into business enterprises. Women entrepreneurs indulge in business as a result of push and pull factors which provide dependence 

to women to have an independent occupation and make her self-standing. Women entrepreneur is an individual who accepts risky role to fulfill her unique desires 

and turn out to be self-dependent. A prominent want to do positive is a significant feature of women entrepreneur who is capable of contributing norms in both 

family and societal life. Women are aware of their own abilities, rights and also responsibilities through media awareness. The shackles are shattered and female 

are found engaged in every aspect of business form papad to telecommunication. 

Right efforts in right direction in all aspects are mandatory in the growth of women entrepreneurs and their active participation in the enterprising activities.  
 

OBJECTIVES 
The main object of the paper is to study the impact of female entrepreneurs in developing India as a successful economy. The study also deals with major hurdles 

faced by women entrepreneurs of India. After that we had discussed about a few successful Indian women entrepreneurs. 
 

RESEARCH METHODOLOGY 
The study is based on secondary data. Published and unpublished article, ongoing academic working paper and internet are used extensively as a source of infor-

mation. 
 

LITERATURE REVIEW 
Das, 2000 made a study in context of two states i.e. Tamil Nadu and Kerala on women entrepreneurs of Small and Medium Enterprises. The challenges faced by 

female entrepreneurs are quite similar to those confronted by female in western nations. Although, women entrepreneurs of India confronted lower level of work-

family challenged and are different from their duplicates in western nations based upon the operating and managing the business. The statistics depicted that the 

ration of business setup and managed by women entrepreneurs is lower than the data found in western nations. 

Singh, 2008, recognizes the causes and affecting factors leading to entry of female in entrepreneurship. He stated the features of their business enterprises and 

also the hurdles. He described the problems in the development of women entrepreneurship are chiefly lack of communication with efficient entrepreneurs, social 

non-acceptance as women entrepreneurs, gender biasness, family problems, less preference given by banks to grant loan to female entrepreneurs. He emphasized 

on advocating small enterprises and releasing business framework etc. 

Lall & Sahai, (2008), made a comparative analysis of multi-dimensional issues and problems relating to female entrepreneurship and family business. The study 

recognized psychographic factors like, degree of determination, business problems and plan for growth based upon demographic factors. The data have been 

obtained from female entrepreneurs working in Lucknow, city. The study recognized business entrepreneur’s features as self confidence, self respect and Entre-

preneurial potency for development. The study discussed that, there has been eminent growth in number of female working in family owned business after that 

they still have lower position and confront more difficulties in running business. 

Greene et.al. (2003), examine the research in the field of women entrepreneurship. The study classified many journal and research based upon certain criterion 

related with female entrepreneurship like personal traits, gender biasness, financial problems etc. 
 

WOMEN: AS ENTREPRENEUR 
Women possessed business ventures are highly rising in almost all the countries of the world. The concealed business capabilities of women have been rising with 

the growing sensitivity to the position and importance in the society. Women entrepreneur is an individual who accepts risky role to fulfill her unique desires and 

turn out to be self-dependent. A prominent want to do positive is a significant feature of women entrepreneur who is capable of contributing norms in both family 

and societal life. Women are aware of their own abilities, rights and also responsibilities through media awareness. The shackles are shattered and female are 

found engaged in every aspect of every type of business from papad to telecommunication. The opportunities and problems provided to female entrepreneur of 

modern era are growing rapidly that job seekers are shifting into job maker. They are blooming as manufactures, exporters, designers, publishers, interior deco-

rator, garment manufacturers searching new access of entrepreneurial participation. Even though female made huge part of total population, after that profes-

sional world is still a made dominated one. Women in leading countries are identified and are more eminent in the business world. 
 

CHALLENGES FACED BY INDIAN WOMEN ENTREPRENEURS 
Deficit of confidence – Generally, female lose confidence in their firmness and capability. The members of the family and the society are hesitating to stand behind 

their entrepreneurial development. Although, the position of female as women entrepreneurs is changing, leading to rising the rate of growth of women entre-

preneurs. 

W
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Motivational factors – Self motivation can be getting through an attitude for a fruitful enterprise, perception to take up risk and responsibility towards the business 

society. Other variables are Government rules and regulations, financial help family assistance from public and private undertakings and also the atmosphere 

adequacy for female to establish business ventures. 

Knowledge in Business Administration – Women must be literate and trained regularly to attain the ability and expertise in all the aspects of business manage-

ment. This help female to proficient in decision making process and create a sound entrepreneurial network. 

Socio-cultural barriers – Sometimes female personal and family responsibilities make a great hurdle for succeeding in professional career. A few female are able 

to manage both family and business efficiently, dedicating enough time to do all their responsibilities efficiently. 

Awareness about the financial aspect –Many institutions in the financial area expand their full assistance in the form of subsidy, loans, plans etc. After that every 

female entrepreneur may not be familiar of all the help provided by these institutions. So the serious endeavor taken towards female entrepreneurs may not 

access the entrepreneurs in backward and rural areas. 

Market-oriented risks – Cut throat competition in the market and lack of confidence of female make the reliance of women entrepreneurs on middleman neces-

sary. Many women entrepreneurs find it challenging to acquire the market and make their products and services famous. They are lack of awareness regarding 

changing market conditions leading to difficulties in managing business enterprises. 

Training programs - Training programs, conference, workshop and seminars for each and every type of entrepreneur is provided by the social and welfare institu-

tions, based upon time period, skill and the object of the training program. Such training and workshops are really helpful to novice, rural and inexperienced 

entrepreneurs who intend to develop a business unit on their own. 

Recognizing the feasible resources – Female are hesitant to search out the access to pamper their requirement in the areas of finance and marketing. Instead 

rapid development of institutions and the government schemes from the government side, female are not energetic and intense to optimize the resources in the 

mode of reserves for mankind, assets etc. 

Highly qualified and professionally sound female should be inspired for operating their own business, instead dependent on wage deployment outlets. The hidden 

talents of young entrepreneurs can be recognized, trained and utilized for different types of enterprises to extend the productivity in the business sector. A suitable 

environment is required for every woman to infuse enterprising values and indulge greatly in business activities. 

 

SUCCESSFUL WOMEN ENTREPRENEURS IN INDIA 
Educated female do not bind to limit their life in four walls of the home. They want equal right and respect from their life partners. Therefore, Indian female have 

to cross difficult way to attain equal respect and right due to old ritual, norms and tradition in Indian society. Instead of all social and family hurdles, various women 

have become successful in various fields. These successful women have made name and fame for themselves with their determination, potential, will power and 

capability. Following is the list of few successful Indian women entrepreneurs in India:  

CHANDA KOCHAR 
With an acute acumen for accountancy, Chanda Kocher is the MD and CEO of ICICI Bank, largest private bank of India. She has born in Rajasthan. She completed 

her master degree from Jamnalal Bajaj Institute of Management Studies, Mumbai. In the year 2001, 2003, 2004 and 2005, ICICI won the ‘Best Retail Bank in India’ 

award for their contribution in banking sector. Kocher personality awarded ‘Business Women of the year 2005’ by the Economic Times and ‘Rising Star Award’ by 

Retail Banker International. 

INDRA NOOYI  
With strong-will power and strong financial knowledge, Indra Nooyi is the CFO and President of Pepsi- Co. Her strong knowledge about business has assisted the 

garner company as much as thirty billion dollars worth of significant deals in the last years. Indra Nooyi completed her master degree in public management from 

Yale University and also master degree in Marketing and Finance from IIM, Kolkata. Indra Nooyi presides over various senior positions at Motorola Company and 

Asea Brown Boveri before joining the position in PepsiCo. 

VANDANA LUTHRA 
Vandana Luthra, a housewife, commenced her professional journey in 1989 when her two kids are very small in age i.e. three years old. She has born in Kolkata, 

this beautician got dexterity in the field of beauty, skincare, fitness and food and nutrition during pursuing higher education in United Kingdom, Germany and 

France after completing a course from New Delhi, Polytechnic Institute for women. In 2015, Fortune India listed her as 33rd most powerful women entrepreneur 

in India. She also awarded ‘Padma Shri’ in 2013 for her significant contribution. 

INDU JAIN 
Indu Jain is multi talented women used to be the Chairman of The Times Group – the successful and the largest media house of India. She is known by different 

personalities such as entrepreneur, an educationalist, an art lover, humanist, spiritualist but her most significant role has been that of Chairman of the Times 

Group. 

RASHMI SINHA 
Rashmi Sinha has born in Lucknow and completed her bachelor and master degree from Allahabad University, India. She owns a Ph.D. in neuropsychology from 

the Brown University. She co-founded ‘Slide Share’ with her husband, a site to share online presentations. In 2012, this site was acquired by LinkedIn for a worth 

of $100 million. She listed one of the world’s top 10 women influencers by Fast Company. Fortune also listed her at 8th position in Most Powerful Women Entre-

preneurs list. 

 

CONCLUSION 
For attaining the aim of sustainable development, full participation of women entrepreneurs is essential. Full participation is made possible through women 

empowerment by removing the hurdles coming in the way of development of women. In addition to training programs, conference, newsletters, seminar, trade 

fairs, exhibitions, workshop and mentoring also can be a source for entrepreneurial values. As a result, the required outcomes of the business enterprises are 

quickly attained and more of fruitful opportunities are found in the area of business. Here after, motivating entrepreneurship among female is definitely a short-

cut way of quick economic development and growth. Let us try to remove gender biasness, family and social problems and thus ‘women' to be an entrepreneur 

equal with men. 

A nation economic and social development depends upon successfully using one’s manpower, both male and female. In spite its recent economic growth and 

developments, India’s gender equality for entrepreneurship remains the lowest in the globe. Improving the gender equality is a significant step for India’s balanced 

growth and its achievement of huge economic development and gender balance. Unblocking women entrepreneurship will promote a vast dynamic nation with 

overall balanced economic growth. Indian people required to create a sound understanding of how this gender networks effect economy as a whole efficiently. 
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